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July Prime Day 2023 reached a  record $12.7B in sales .
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▪ The first day of Prime Day, July 11, was the single largest sales day in company history.

▪ The typical observed Prime Day shopper was a high income, suburban female aged 35 to 44.

▪ Nearly all shoppers (97%) were aware of Prime Day before shopping & 80% had shopped on Prime Day in the past.

▪ More than half of Prime Day items (57%) sold for under $20, while 5% were over $100.

▪ Average order size slightly increased YoY to $54.05 from $52.26 during Prime Day 2023, but 65% of households 
placed 2+ separate orders, bringing average household spend up to $155.67.

▪ 55% of consumers said Prime Day was their main reason for shopping.

▪ 54% of consumers compared prices or products at other retailers, including Walmart (36%) & Target (25%).

▪ 66% of consumers reported feeling “Extremely” or “Very” satisfied with Prime Day deals offered.

▪ 68% of consumers planned to shop during the next Amazon Prime Day 2023.

Source: Numerator’s Live Tracker: Amazon Prime Day, Similar Web, Digital Commerce 360, Market Defense analysis

B e a u t y  &  P e r s o n a l  C a r e  I n c r e a s e d  Y o Y  S a l e s  3 5 %  t o  $ 8 4 9 M  &  P r o d u c t  V i e w s  2 8 %  
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30% of the full MD portfolio engaged in off-Amazon promotion54% of the full MD portfolio engaged in off-Amazon promotion

The Market Defense portfolio delivered Prime Day 2023 sales volumes 
equal to 286% YoY. Amazon’s overall performance was 6% YoY.
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These were the main drivers of performance across 
our portfolio of beauty brands.

4

Brands that offered Prime Day discounts on at least some of their catalog listings saw significant sales lift over brands not  offering discounts.

Average Sales Lift for Brands 
Offering No Discount

due to increases in overal l  traff ic

Average Sales Lift for Brands 
Offering a 20-25% Discount

Average Sales Lift for Brands 
Offering a 30% or Higher Discount

O u r  m a r k e t i n g  a u d i t  w i l l  r e v e a l  w h e r e  y o u  m i s s e d  t h e  m a r k .  L e t ’ s  c o n n e c t .
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